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together with a product that has become as much an 
American institution as ‘‘apple pie and Mom,”’ in this case 
a chain of stores, have succeeded in making F.W. 
Woolworth’s centennial this year a true celebration, and all 
but guaranteed another hundred years of success. The 
author of this article states that even for those stores that do 
not have ‘‘the advanatage that the Horatio Alger history on 
Woolworth’s founding is taught in every grade school...,"’ 
the planning for the anniversary contains many elements 
that can be adapted by other stores. Starting in 1976, objec- 
tives were outlined, which included the following: to 
enhance the corporate image among employees, the general 
public, suppliers and the investment community; to increase 
public interest and goodwill for the stores; to increase store 


traffic, sales and profits, with storng weekly promotional 
programs; to stimulate pride and participation among 
personnel; to maintain a continuous flow of special events 
throughout the year, to build awareness and cumulative 
benefits during the anniversary; and on a corporate-wide 
basis, to maintain continuity in advertising and promotional 
events throughout the anniversary year. The article details 
the steps taken, starting with the establishment of commit- 
tees. How plans were formulated, the roles played by the 
various committees, and the success of the strategy are 
examined and assessed in the article. Box articles present 
anniversary programs successfully designed an imple- 
mented by two smaller, prestigious stores—Carson Pirie 
Scott in Chicago and Froug’s in Tulsa, Okalhoma. 
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